Here's what one student in the course is doing with local businesses .... very profitably!

She, for obvious reasons, doesn't want to be named, but is happy for me to share the following information:
Having studied the full course, and making sure that she completely follows everything that is shown, she fully appreciated that it was immediately possible to promote videos for local clients.
The client's she is targeting are in the health niche - dentists, osteopaths and such like.
She creates one video per month for each of them, as a minimum, and charges just $50 for this.
As each one from start to finish takes her around half an hour, she's very happy with the income.
More importantly, her clients can see a personalised video, (totally created using CC videos and free music - with no advertising!) along with multiple back links, annotations and descriptions of their particular professional practice.
Several of her clients are already asking for a new video every week or fortnight (as she's showing them that the more videos they have, the more links and "presence" they have on YouTube and Google) and her current 9 clients are already giving her aguaranteed income of between $750 and $1,100 per month.
Here's an unexpected bonus!
Because each YouTube channel now comes with an associated Google+ account (and Google, for what I trust are obvious reasons!) loves Google+, many of her videos are appearing as Google+ links on the relevant front page in Google search!

How did she do the videos?
What is really clever is that she's thought very laterally on how the videos should appear.
Let me give you an example ...
For a dentist client, she did not look for the usual videos of "smiling talking dentists", but, rather, she looked for videos showing people - happy smiling with their families out and about.
Using the various title options in the YouTube video editor, she's been able to create a 30 to 60 seconds video which shows smiling happy people ... all overlaid with references to the dentist.
Although the videos have already each had a few hundred views, the important thing to remember is that the back links are very important.
These back links come from YouTube, which is, of course, Google owned and are therefore viewed as very powerful.
I'm working with her now on the next stage which is even more exciting ...
She's currently experimenting with adding a discount voucher in the description and title so that it reads
"(Your Town) Dentist 10%% discount this week - See (YourTown) Dentist".
People have to press the subscribe button on YouTube to get the discount voucher and, by using the message to subscribers when she adds a video, they get the special code which they need to quote to get the discount.
Although it's very early days in this particular example, if you already have clients who are local businesses, this would work very successfully - and do remember that the returns will be very high as the email comes from Google-owned YouTube!
I'll keep you up-to-date with progress, of course!
I've created, very quickly, something very similar, to show you how easy this is and it's in the next lecture.
You should spend a little longer on it than I did (choose better music, titles, add annotations, etc!), but it will get you thinking laterally, I trust!
Alun

